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Digital Marketing Tools

Like many other industries, digital marketing is indisputably multifamily’s most powerful tool for engaging new prospects. While we assign it one
name, the digital space encompasses a wide range of tools with different purposes that work together in the broader marketing ecosystem.

In order to understand each property’s digital media strategy, it's important to understand the tools behind it, including:

Paid Media Tools Paid ILS / Third Party Organic / Owned Tools

Search / CPC Campaigns ILS sites, including Apartments.com, Zillow, Website
. National ForRent, Apartments List, Craigslist Social Platforms
° Local Google Business Profile (formerly GMB)
. Brand Search

Display / CPI Campaigns Email

Social Campaigns
YouTube / Video Campaigns
EliseAl (Emy)
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Digital Marketing Tools

Paid Media Tools - Search / CPC Campaigns

Our search / CPC campaigns are intended to reach audiences who meet our target criteria and are
actively searching for something we can offer. With CPC, we're bidding against competitors and ILS
sites for the best search keywords and page real estate. In many markets, CPC is incredibly competitive,

often driving up the cost of staying in the game.

Local

Local campaigns target local users who are conduc’ring searches related to an area’s mu|’rifomi|y

properties (e.g., "Apartments for rent near me”).

National

National campaigns target both local and national users who are conducﬂng searches related to an
, . . . “ . " “ " ) google.com
area’s multifamily properties (e.g., “Apartments in Hollywood,” or "LA-area apartments’). Depending on

budge’r limitations, the search p|ofform will prioritize users who are most |i|<e|y to convert. a Go gle

Q_ novus at skyridge $

Brand

Brand campaigns include search terms relevant to our specific brand (e.g, "Ardence & Bloom = flmeges WMage Wiccos  Wewsi Siopping

Sponsored

apartments”). If you're wondering why we bid on our own brand's search terms, the answer is conquesting.

Conquesting is when a competitor ocﬁve|y tries to steal your share of search by bidding on your keywords, ® iRZi?/?;’W'“*"‘S'°°“ com > denver » apartment
so when a prospect searches for you, They’” be served results for the competitor instead. Lone Tree, CO Apartments - Now Leasing.

1-2 Bedrooms
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Thu 03 | Night

51 (-] 4 28%
% SSE8 mph

A few passing clouds. Low 51F. Winds SSE at 5 to
10 mph.

Paid Media Tools - Display, Social & Video Campaigns -

2 Moonrise & Moonset
8:10am 6:55 pm

Display Media - CP/ —
Di5p|0y media is what prospects see when ’rhey're not ocfive|y seorching for an apartment. o o8
Instead, They migh’r be reoding the news or checking the weather. This tool is disp|oyed on|y
for users who have demonstrated related search behaviors in the recent past and is intended Soundeore -y er 020
to keep brands like ours top of mind (or bring them back into the search). Like CPC, display

media is exfreme|y precise in its targeting and is driven by consfonﬂy chonging c1|gorifhms to
optimize spend. Unlike CPC, cost is calculated by impression (AKA when it appears on an

ocﬂve|y browsed page).

Social - CPC

Like disp|oy mediq, poid social campaigns use social media channels to disp|oy odver’rising

content to a ’rorgefed audience that has demonstrated interest in somefhing we can offer.
Paid social media odver’rising can appear in several formats, inc|uding static images, videos,

Oﬂd COI’OUS@'S.

YouTube / Video
Also like display media, our sizzle videos are displayed in pre-roll and mid-roll
formats for users who have displayed an interest in something we can offer, even if

it's not related to the content they're watching.
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Paid ILS / Third Party
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An Internet Listing Service (ILS) is an online platform that 2950 e i yemercosaate orie ) (beds) (vaths ) (type ) cats ok ) (dogs o ) 1

) . . o !
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other preferences. ILS sites are increasingly important, with 75%
of prospective renters using them during their searches.

Situated in Parker!, On-call
Denver Park Meadows Maintenance, 1/bd 1/ba
s <thrago 1br Lone. Y <thrago 1br 1956

To maximize on ILS success, we should consider the following:
° Imagery. Adding 20+ quality images to an ILS site

increases conversion rates by oX.

Check out our community  Comfortable 805 sq ft 1
today for an experience bed / 1 bath with access to
that can't be beat! transit

Y <thrago 1br Aurora % <thrago 1br Aurora

51696@/'
N

° Reviews. Having 30+ reviews on an ILS site increases ciidsaitlo b G i
conversion rates by 7X Sort: Default @ save Search
° Displayed rents. Showing rent rates and fees on an ILS

site increases conversion rates by 6X.
$1,808+

$1,808+1bd  $1,850+ Studio  $3,400+ 2 bds  $8,385+
3bds
Flora RiNo - 3500 Chestnut PI, Denver, CO

m E
g

a Aunits
@D,
S B9 Save Search
- N T

&Maps L o

Data Source: Reach by RentCafe

3,400 rentals available
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Updates  SavedHomes  HomeLoans  Your Zilow

Fellow At Fitz
8 Weeks FREE! Call for details*
Rent Starting at $1,610+
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Digital Marketing Tools

Organic / Owned Tools

Organic/owned tools are comprised of unpaid media that, like paid media, has a critical role in the marketing ecosystem.

Property Website
This is where the majority of our conversions come from. While prospects may have found us by way of other channels, the website is where ’rhey
u|’rimo’re|y decide if our community is a p|oce fhey can see themselves |iving in. And, in addition to what you can see on the front end, there is a

|ong list of Things we're cons’ronﬂy ’rweoking to follow chonging |egc1| guidehnes, evo|ving browser updofes, and more.

Google Business Profile (formerly GMB)
A Google Business Profile allows businesses to manage their online presence on Google Search and Maps. This acts as a hub for accurate

informo’rion, inc|uc|ing hours and |oco’rion, web |inks, contact de’roi|, reviews, and more.

Search
Like ratings and reviews, organic search performonce is defined by a variety of methods (and a ton of ongoing maintenance), inc|uding our
cadence for generating new content, the quo|ify of the content, backlinks, mobile optimizations.. the list goes on. Organic search results ’rypico”y

appear after poid results, and They serve as a backbone to our digifc1| presence in the absence of poid variables.

Social Platforms

The purpose of our owned social content on Instagram and Facebook is two-fold: 1) It's a way fo |<eep current residents posfed on community

information (por’ricu|or|y those who are overwhelmed by their email inboxes), and 2) it he|ps prospects better understand the community's culture.

Email

Like social, email campaigns let us engage with existing residents and They allow us to stay top of mind with prospects. Our por’rfo|io average open
rate is 69%, which is incredible. For perspective, averages across most industries don't surpass 40%. Email drip campaigns can be automated to
keep leads warm on a set schedule, requiring less manual work from |eosing staff.
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Digital Marketing Tools

Importance of Brand Consistency

Brand consistency in marketing is the practice of maintaining a consistent brand identity across all customer touchpoints.

Builds Trust & Credibility

Consistent messaging reinforces re|iobi|i’ry and pro]cessionohsm.

Residents feel confident when interacting with a uniform brand.

Improves Brand Recognition

Unified |ogos, colors, and tone ensure the property is eosi|y recognizob|e across channels like websites, social media, and ads.

Increases Fami|ic1rify, moking your property Top-of»mind
Strengthens Online Presence
Goog|e o|gori’rhms favor brands with consistent details across their website, Goog|e Business Profile, and other |isfings.

Higher search ronkings improve visibi|ify and lead generation.

Increases Resident Loyalty

Consistency in communication—from digi’r0| ads to emoi|s—|<eeps residents engoged and |oyo|.

~, ThelarkSan Mateo

hitps://wwwlarksanmateo.com|
The Lark Apartments in
Offering moder and comfortable apar
(650) 376-6120 for move-in specials tc

Floorplans
Available Units - There are currently

02. Amenities Inspired Lil
Resortstyle pool,fitness center,ga

04. Gallery Photos & 3D

‘The Lark Photos - The lark san matd

Answers
n order 1o apply future residents m)

Cypress

Apartment Features - Gourmet Kitcl)

More results from larksanmateo.cy
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Monthly Reporting & Key Roles
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Monthly Reporting & Key Roles

Monthly Reporting

To help teams better understand their entire ecosystem of digital media (in
addition to socio|, GMB, and news|effers), we share poid media performcmce
metrics and user data in our monfh|y reporting.

Top 5 KWs By
Conversions

Google Ads

Conversions

Apts for rent Los
Angeles

Los Angeles studio
apartment

Best apartments Los
Angeles

Hollywood
apartments

Los Angeles
apartments

Interests

Totals

News & Politics/Avid News Readers/Entertainment News Enthusiasts

News & Politics/Avid News Readers
Shoppers/Shopping Enthusiasts
Travel/Travel Buffs

Media & Entertainment/Movie Lovers
Lifestyles & Hobbies/Shutterbugs
Technology/Technophiles

Sports & Fitness/Sports Fans

Banking & Finance/Avid Investors

Food & Dining/Cooking Enthusiasts/Aspiring Chefs

¥ New users

5217

= Paid Search
= Display
= Paid Other

STATS

Impr. 67,272
Clicks-5,790
CTA-30

cTa
Contacts
Tours
Application

Total Users

= Paid Sodal = Direct = Organic Search

= Referral = Unassigned = Organic Social
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Monthly Reporting & Key Roles

Key Roles

We can (and should!) use paid and unpaid digital media to help address property-specific needs. The “right” media approach is variable
based on each community, so here’s what we need from our property teams in order to optimize our strategies and content:

o Share information as soon as it changes through the monthly marketing checklist and/or support tickets
° Review website and ILS media for accuracy of information (and anything that's missing) on a monthly basis
o Review queue of inquiries from contact forms as they come in to ensure that all leads are maintained
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